
MARKETING ASSOCIATE 

The Jungle Theater in Minneapolis seeks a Marketing Associate to join 

our team. This position will report directly to the Managing Director 

and assist in key aspects of implementing the marketing strategies for 

all Jungle productions to generate awareness among target 

audiences and increase tickets sales. These strategies will include website, print, social media and 

e-marketing efforts. 

We seek a candidate who will bring a high degree of professionalism to our informal work 

environment. Our ideal candidate will care a great deal about details, and work both 

independently and as part of a team. 

This full-time position offers a competitive compensation package, including health benefits, paid 

vacation time and a retirement plan. 

Marketing and Communications: 

 Assist with creation and implementation of marketing and public relations plans, including 

print, radio and digital. 

 Assist Managing Director in the conceptualization and execution of promotional images for 

the season brochure, including scheduling the photo shoots with the photographer and 

talent and assisting on-site 

 Oversee design and production of collateral materials and display signage (programs, 

postcards, windowcards, etc), including working with the printer and approving final 

versions. 

 Assist PR consultant in coordinating public relations and media coverage.  

 Manage photo and videographer calls for each production.  

 Represent the Jungle Theater at occasional local and citywide events. 

Social Media:  

 Devise and execute the theater’s social media strategy across multiple platforms, 

maintaining the content calendar. 

 Work with consultant to execute improved digital marketing techniques. 

 Monitor and report regularly on performance of digital and social media initiatives and 

recommend results-based improvements. 

E-mail Marketing:  

 Manage e-blast schedule and content through email template.  

 Report regularly on email analytics.  

 



Website:  

 Update and maintain website content including general content, event calendar, photos 

and ads.  

 Monitor and report regularly on website analytics.  

Candidate Qualifications: 

 Bachelor’s degree 

 1-3 years of relevant professional experience in marketing/development/nonprofits 

 Experience with Adobe InDesign is required and proficiency with photo-editing software 

like Photoshop is preferred 

 Attention to detail, exceling in the ability to prioritize a variety of tasks; schedule-driven 

and results-focused 

 Experienced in social media content generation 

 Excellent communication and organizational abilities; a keen ability to manage multiple 

concurrent projects 

 Proven track record of meeting deadlines and deliverables 

 Creative energy and ability to generate ideas and make data-driven decisions 

 Occasional nights and weekends required 

 Previous work in a non-profit theater is not necessary but highly recommended and 

desired 

ABOUT THE JUNGLE 

Led by Artistic Director Sarah Rasmussen and Managing Director Christopher Scholl, the Jungle 
Theater has had a substantial impact on the Twin Cities theater scene for more than 25 years. The 
Jungle has established a reputation for excellence that stems from a commitment to compelling 

stories, masterful acting and exquisite design. 

 

HOW TO APPLY: 

Please send a cover letter and resume to Christopher Scholl at scholl@jungletheater.com. 

 


